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Comment on client booket
This 23,000-word, 110-page guide underpins the whole of the current Lloyds TSB client acquisition strategy.

It offers down-to-earth advice on how to start a successful business, and is handed out as part of the bank’s business account opening packs. 

Active Information won the tender in the face of strong competition, thanks to the quality of its writing and its inspirational and imaginative handling of the subject matter. This allows Lloyds TSB to stand head and shoulders above their competitors in the small business market.

Lloyds TSB was so pleased with our work that they included a generous reference to Active Information on the very first page of the booklet, which you will find on the next page. 

The guide is stuffed with case studies that illustrate how other small businesses succeed, and includes one on Active Information itself on the last page of this pdf.
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